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E4% mEATh A, 2 S04 AR SR L A% 27k dngel e Sastsick
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Ped 2o AnE ek Pohs Qolth ¥ A& ANk B IZE £214 AHTiRele] o8] s
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#eigle) 2ulEsl) ojFE T glek olvlehs &
9] g (meaning) ¥} JAFAE A4l A A
AS b= 7{“10}7:(c0m1ng Out)/] ghAjo]el
Jole-o apale] Aldoli) HakS aH|EoE I
3= AL 7}3]713} ‘mjigolg e x—]iﬁd 5

%54 2] Akl A8, @
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rSLé

F2] 7HAE AHlshe 50 Hol1 § I31r. =,
8] A0 FQEFS ek dlAl IAA] da

AT 24 NS FeAlehs o Yo}

wo]= H}O](Made—by, UEs), o
T 019}0](Manufacture NY, v]=), 422(Source,
=7, Fo} oAA HH WEY I (Korea Ethical
Fashion Network, ¥7) 53 32 tpFah IES A
7} @2dE7]0l ol=5ith
£2)2 A B MPATE A9 R, Ko(2010)
o} Kwon(2009) r2] 2] AbaLe] sidS Aojstar
EAS sk Q72 2353t Jang(2011)
< &893 ddl sy AFAR AHE AEE
EF8F Joy et al.(2012), Yoo(2013), Haug and
Busch(2015)= &4 )49 44 ojulE B}e]
ok ol AdRATES FUE o] E A
= F2 ARA AR Bk Qe $d
s}, ARSI EA W 3l Atdor FAlEE

Ao

S| FEfARl el FHEEIt S
719, vAteld, &njat go] sl AkslA g
4l X]&715A (sustainability) 0] &2/l 288
Ak

2 Aqe HE A BHAEE SR &4
2 e 71l st &efA SRR
545 EEeta, 94 sidTArle] A& 714
3 A\FE AXshE Wl 545 Tk 4 A
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AU WA Eoks AH FAlo® wEehEA e
2 SAnARIe] 54 ZIdeE, tARl &1,
ZH] &2 T Al Aol EEeisith I v
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= AR F4E 7, 3 SAA THA, B3k 5
AA 7K 5 A 7R E RFskeRith

B Aol e EE 2000 $HHEE 2018
7 S A HAe] 7)ol =9 W kxS o}
T 25/ i B i AllE s
H2l v 752 Jang2011)] 1ol LR
w2011 24 914 7 (Ethical Fashion Forum
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3 HEF TN, A&7Fs e hs A DTy,
0] e AT A st M-S AlRat
Q=7 ABAAR AANE AMLEIIEY, B
& HAAo 7 AMLIRETY, UA] G8E =
ol 2#7] BAE Folerty, A Fgs)
Av 1%, dE7l= Aol FEARIZMY solt
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Soll W A VS FAHoR ARE R
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oleig ATEAS 93] AHH AT W
o 2 AA, o124 wiFo® |
A&7FsA, #eld taRle deds
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Algto] Ao 2 A FI8] XA & 9 FHE
o] spx]e] L2t} A 8AL (Philosophy Dictionary
Compilation Committee, 2009)°]] W=, -2 8H(ethics)
o]k QIZke] gol| §lof ik g Aeiet fslo]
o], Aote] 7] Folo] 1, 99 A ogA
A= =7 58 Ul Ashy ol &l
vk et ake] WakS AAekaL Akl ellA] 2| A R of
tﬂ— ?SHH -ﬁhﬂ‘é; ‘]_% Loi),q’ /\].F/J—Ei 3].0%{]’—
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TR3E 7HE ¢ vkl Bk
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7Fsgh HAR1e] e 9 dustaat
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Whiteley(1993/2012)¢]] =7 1920, 19301t <]
EOUSE F3% vlsela] 27] oE 530
sty e Rouss e 7T
o], Bk g8 SOl FESISITh s Ak
A1 919k A, A, o] T8 therg Aol w
2} o dolgl AHAAE oldl s4F e
HARIS dfof gtk Aol FHEakA] sk
71 o)z 1930l =8e] ofutE 7|]lel] Ajart
ol ZAIE sidalor she dulglto] 7]
otk gk @Al m=o] ARl AERIE
(stylingy’e]2t EE =1 0™, 73] o]& FEolopd
2 28lE AEshs vkl T4l HEgl
HWHshs AERIES ofd & e B4
ol AW FAoF HolA wEWA O wE
2HE SRSt T Ad) v=e] AnFe T
Ap_lo] gHAEHAl = Sick

1980t o] EAERT U (post-moderrism)
o]&o o] = 2 B A|(ready-made object) 2! ©]
v & ARE-ER= % f-(appropriation)” W2jo] &4
%] % tH(Robertson & McDaniel, 2005/2011). EAE R
HuFolet Qi BAEE ts e 5§l
Az A2 ofo]2U(irony), dto]¥ ]
A 2] F(hyper-realism), 7] =] (kitsch), 18, Hf- 2>
e AEE Sl o] o]ReE AP E]
Ale] etolla] ojuj gt Sm|i=Ale] gk %14
‘oIt GAtE Q1A A2 EAEHA] Tk
whoohel EAERHUAESS P s
A8l ofoleiyt sfEt]e] WA o7 I FE= A
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o plehar v oRE AIZEAQL 2pel] <je)
A== ZolH, txiele] ©h] Akl Ak
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k= el $HE FEsIGiTh ol9h 22 A
A& 7RO R I SoAl= HARIS] Aul A Tt
2] Aol Aks]A 7hx]e] gofo] Fasithes 14
Azt gakE 3 Qlok 53] &4 ARl A
7S HEE she UHFTARL, AlF tARl
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A e RIS I, A&7bsE AARA, 3
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2 o/HE Auiditt. AE7ks S olFelA
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A&7Fs siAde] T 3ol TIAA] kL A
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71988, vARl &2, 21 &7 5 Al 7 2k
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AMEE <Table 1> A2]5F0h

2) YAl &2l

ARl fEls
31 e w4

o] Ak olsiskaL Tk
< AzdsloF = Fo]|th(Roscam,

2010/2018). TlAF1 &2]2] =2]ollA A

85170 g 128, 418, AEIC], £ AR A

314 = dorin

ZeA|ARe] Hld

s A =

r,]»% 7-10]1:]- 20171 49 2 u]—TL \:11—_:_ NBCE]r CNN
T2 XA YxE] Bds vkl o}l 7 (Balenciaga)

Table 1. ZI”&2| Atell ¥ 225 sjucixielel S3,

o Al S glo]l ko] wl ukz 3T A olu]=x =4
. A 71dEE 0] =2 9 o Al 9] Aaciele] =4
-t ZERRke] B B R A AMEE B
o] dis A B e 2HeE =9 o a2 AIAL
< HEA] OF BAsal ofoly] 1}:14 Akl ol A ol “i?uff
2elEot 349 w5 Aol s 284 HAE 2 Figure 1. Rana Plaza. cer
o= =9 From Preuss. (2016).
http://fashionunited.uk
- QF} FFOl(Anna Sui)®] TIARRIS S oAl AE
o] Al E T WS ITHOE FA AA AR B
shehs el w4, Figure 2. Forever 21.
From Sauers. (2011).
http://jezebel.com
- H&MO] 4% 50009] 2] a7} SPA BAl=2] thgk o1k 2 s
Ak A7 GBS EAAL e FERY A
Figure 3. H&M.
From Yoo. (2018).
http://fashionn.com
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- YME BAESO] = RIE ARSH 3t
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Figure 4. Fur Free.
From Lee. (2018).
http://news.mk.co.kr
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Figure 5. Ananas Anani
From Yang. (2017).
http://sports.chosun.com
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7F o] 3l 68 WS HH M)A HKRQl 2,1458
2]2] 7hgo] 99AlE o]AloHIKEA)S “FHlu 2k
ks 745 A1t Fgure 7). 2017 29
ghjelA] G- W]e] F4l TiRtely wil A=
(Marine Serre)2] 20181 FW ZZMofAl= il
mdo] olgt 35 sk oY ZHETL 7t
53 faRlc R dEv 2E-S 7 A TS
tF @A ofelgh Bgo] tiA] ofd ofml7h Ql=A
of tist =gko] WA THFigure 8).

T3 U2 (Dior) 2016\ §/S Ao A
U715 A7) EuaE ARy, 54 A
7} KDolce&Gabbana)= 2016\ §/SellA 3]}
& OFE MY FEeE ARgsISith
A B diFEe] vidkE whorA] o o)

Aeup AR kA9 Al 2= olE =

o A

3
Uso] M4 REE W F ol Al 7 frES
AR, SR T8]al 5oty A0 T
Aol det]el A2k sl AtolellA] AFale]
ks AAE AT Fat 9l

ARl &9 =ojellA 7 wAls Al vt
ojuizo] Al el EAsh= Ay B3 o o
3 Asky] Algskiths Zlelth 2018 59 18
o FEERIANew York Times)= A GA7} o
SApHo|u 7ntE w5l Asshs Alel= Apd
wgtel diaire Ee] =osligtodt, Ao 5%
58 A= B A2 Wiety BTt
(Choi, 2018).

el fef o] wdelr 3 WA= 7% (Kerring)
9] Yol dEel A (Gucci), HHI7F HUIEKBottega
Veneta), ©]H. AZ=H(Yves Saint Laurent)©] 2453}
o] F8 HdllolE AlFERlthE Flolth(Yoo,
2017a). & HE}R-(Thom Browne)< 20191 S/SA|&=
o slolds Al HWAHE, vpijl JAESE

(Vivienne Westwood)= gAFllAl =l A5 Agich

£

=

p
=]
=

R27] e (Moschino)i= @RS 913 21& AAEE,
w5 vE2] A2 Maison Margiela)= T2 O Z &

£ A FEE XS HFigure 9).

ARl F2] o] el F M= ke &8s
Ak w5, g Aol FLeARDrolt) o9} #d
H Fo8 JHe R AR o] AE(zero waste)E
£ 7 Stk AR o] AEE AR ARAAT Yo
A 715 AR AR ujsith. = tzt
1ol lefA w=s] AlARl 8 A4E Fehs Slo]
oftje} o at AlE Fshs Alarleldt A
1l A 2wl (Kevin Germanier)= A4S &85k
TIARR1 e, 9} =9l (PARTSPARTs) 9| 415 At
olvE= AeBY7HA] Aaskal gk Bl Akl
(Timo Rissannen):> Ak 714 €] A2 o] ~E A7
skal wSsks A Q] TiRte]H ol thFigure 10).

TR &Elol #E o)d ZE 10719] A}
= nlgog B AdAqoxs &e7 Akl
o] S4ow FEEg Yy, £3H4 A, Al
2] (genderless), A= HO|AE 5& EEIGIh

o] & 22l AHHE <Table 2>2 A3}

3) 4] &

) frEls Anld 4o cleRd Wake U
ERdth, $ aw] fele] B o) apE
Q b e YRk ARIE EAle] S

v

e g Agsel ok 19 &
#elo) wae aAsA L),

ol goEo] Qluk 2uAl= AAY] ange

2n] He9] =0 9 b e e ATt x4
7hssh ahe Adsh=rirelty. £ zetoldlo]
(Black Friday)i= v]=rollA] A% FHof 7752] MY &)
AZE A= 7R AIRE shEfat o= 2011 <o)
ANZ1E AFA] whH 2 (Don’t buy this jacket) 21 331
= Uyt o Al shE W w9 o)
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Table 2. c|xQl 2| Atz ¥ 22/F mjMc|xiele] S&.
S sACiARel S]] =o] @ Hkd i Al olu]%] el
- YME) BAS WAelte] tgjoluial gt uh pew g
ZJol7} olAlok 233 tiAQl F}w9} weir]e] =4, e
Figure 7. Balenciaga.
From Yoo. (2017b).
http://fashionn.com
- ul A2 Ao ‘ﬁ‘d wdo] 3 A4
O shHeld SorlE AATRE me 254 A
- B4 A Thhs 813t E—éa‘u OF vHE o R o 2
=9 Bl Figure 8. Marine Serre.
From Shon. (2018).
http://vogue.co.kr
o)A
oy
TR, HEZF ) H
ST 0% B Aol mﬂsﬂ
B HERy, E27)w, vph AESE, HlE A2 2
e 5 Al o TR 4SO .
= Ang. Figure 9. Gendeness
From Yoon et al. (2018).
http://gakorea.co.kr
AN AZRRs ARLE BB Tl ek {
- HE AR Adegs AT 9 WS ‘ A2 do]AE
Ry =Sy e = 2314 - 5
R S Al AR AT Figure 10. Timo Rissannen
Rissanen and McQuillan. (2013).
p100.

|7} ok QLo A H st Aol sl A
Zyebs ulE FEsiths 8ol A thFigure 11).
3k 291 W7 (Jane Birkiny> $5 Slt|E 419
OlF& WA A W 9] o]F& wHrogEtal
o) 2 | A (Hermes) ol Al 24 8F33 thPark, 2015).
ol9le= Fel4 7|del FA A 7199 &
BEE ] SIS A57 FF SEs X
3t 22 B2}, vlEEE] dE 2 7199 ol &
< ARt B 3E, B9 oS g vhe
3} 718 d5o] ok <Figure 12>+ 20083 B~
(TOMS)E= A1 Gl 3HF RIS S8l A=)
AA"dAQl o] 7| Eslz Xk t)xEAel AF

32

golok Ak & AelE e wiwie oE Al

oA A & AE 7|53 ‘One for One’ Al
ol obug} 2012058 ¢ S ek ojat
o Sk AR AlEe 3RS S sk Al2e)
‘One for one’ 7155 273 ¢kchHam, 2015). ¥k
< Q% 53 SRR e & Z(Allbirds)
E3E WiEh| e siGith Al &elel wdd
ol &S 579 Al E v oRE 2 Od%ﬂW%
4] A1 5% AHE
2 AQd3 7 A, 7St i e BE
kit o]F AR AMElE <Table 3>0% A2
skoATh
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Table 3. &H| 2| A3l ¥ 2[H mjMc|xiele] 3.
i A 20 S99 9 WA U Al oA A
an LIS =2 R 2R SATiRRele] =4
DON'T BUY
THIS JACKET
- AlQl WZlo] o2HofA FEE olfZ W7l ‘
o] ol uppolgehy 2. RERERY
. 3 o ‘ T+ o]l« S
Eharore] 7] &P Figure 11. Patagonia.
From Lee. (2019)
ZH)2} http://hankyung.com

QL.
<1 % o o &M= & G i 7VE sk
%ﬁ% *dE'—%V Figure 12. TOMS.
From TOMS. (n.d.).
https://naver.com.

IV. &4 sjAdc)z}ele] =]k S FAA A, 3 FAE 7B S A 7
7E s A WFE BRH B 5 Aok 13)
7195, dARl &, 4Rl &2 ARl 1. A8l SAR J1X]
AHIIE BFe R &el4 duaRle] 548 =
Z3pleh o] AF HATARIS 3}, 3, A3 ARl FAA 7MRE 71EAR1 HARIS] QR
B2 g g Aoz Qg FAAo|a &84 gk ot QIxk 249 EAYE TU TAE
ol Zwo|A o3& Har} itk ole] whet sjA oM AREARY] TEd s ATIE A
tApele] e A A&k 7S A}E] FA4 spA), = HAo® St ool wet HlamzA vkl
ag | 8% WY XIS §Y
-8al® gt
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T _ _
gge oo MR ME e T 22 WY CixIlel TBIA
ETE — ~
Aol @ m
HERE 228 Al 849 7
EEETE j
R [cEIES - B3 4™
H2YU0AE Py O5 e
cixteleal | 28 F4F 1
X LBl ——
-231H H§ AT
AbeiH HY
ELE ]
Jlses

Figure 13. 22| sjMc|xtel S&3t x|& 7tx|of .
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Abstract

Recently, a new sense of consumption has emerged as Minning Out’s consumer culture has brought importance
of ethical value to a rich life. The fashion industry is also emphasizing ethical fashion design based on modern ethics
and sustainability. This study aims at analyzing the characteristics and examples of sustainable ethical fashion design
and presenting categories by directional value. By observing the changing fashion sector by ethical fashion design,
the characteristics of ethical fashion design were derived from three levels: business ethics, design ethics, and
consumer ethics. And the ethic-oriented value of fashion design needed at this time was classified into three
categories: social-centered value, environmental-centered value, and cultural-centric value. The conclusions of this
study are as follows. First, the direction of ethical design in the fashion industry, where the importance of social
value area is emphasized in the aesthetic value transfer of design, is deeply related to sustainability. Second, based
on ethical fashion standards, the three ethical cases of ethics - business, design and consumption - were derived. Third,
the characteristics of the ethical fashion design and its orientation value derived were identified as correlated. Fourth,
it is urgent to construct the categorization with a view to harmonization in terms of responsible supply and
consumption. Categorization is what checks and determines our sustainable course of action. This study has deep
understanding on the fashion sector that has been undergoing changes due to ethical fashion design over the past
few years, and it is important to understand the ethical fashion design.

The research has significance in that it presented basic dta on the direction of ethical fashion design through the

categorization of oriented vaalues.

Key words : ethical fashion, sustainability, social value, environmental value, cultural value
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